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YTD: KLCI 1,075.24D22.6% STI 2,333.14D32.4% HSI 18,378.73D27.7% NIKKEI 9,958.44D12.4% DOW 8,447.00D3.8%

RM/USD 3.513D0.3%

Catch22 for Smallap Companies

INVESTOR relations for- sonalidcap companies has never been easy. On one hand, the s
authority requires these companies to fulfil their corporate governance responsibility to
informed; on the other hand, tkmdeeHnalysts and media are not biting since they are dee
Frrmttyed valuation market

small to begin with! In fact, the situation is worsened in thean
environment, where largedfiipecompanies are trading at a steal.
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I f your clln today®s capital m Take -home for hje
than US$200 millonmc hoi c e, smal | c aps €small Caps: ar
cap, I d o n consultants need to have the right strateg
ti me seei n investment fraternity and media to buy in 1 Holdatleast2
Hong Koebgsed fund me growth stories. analystsd br
ager, as we pitched a . _ . ) ings annually to _
Board company with + EDL 01 x L ] B0 T +Whilexnstitt motivate re- ab
than RM200 million mitional funds tend to invest in companies ' search coverage
cap and a single digit P liquidity (which can be a challenge for small _ _
net worth investors would usually not mind ir  Editors might not
The common concerr illiquid growth companies. Not beholden to a  Pick up press
most fund managers can be in for the long term even if the share releases, so give
valid; what with the risk of unsustainable Besides, these investors, after buying in,  regular exclusive
model, as well as lack of avenues for hesitate to recommend the stock to their rich  stories to media
resources and{evd human capital to spe:i
the company®s di r ec tParticipate in Investor Confervestor confe T Ensure annual
~ences, organized by brokerages or IR Agenc eports contain
Of course, there are some funds who inve good platform and &ffestive way for small caj investor -friendly
caps; but even then, these are adyingbrs howcase their c omp a information,and v ¢
markets vanquished last year along with the have already research coverage, talk to the send a copy to the
. . . take part; otherwise engageametted IR Age heads of research
Their investment is often premised upon t 14 organize investor roadshows or conference _
caps one day becomi " q Consider out- Blut

risk of investing in a small cap can be hig Engage the Retail MaForget about the le
investing in a -dogCpsyrance funds in the meantime, whose
. investment can potentially make you their
Unless small caps are able 1o convi companies! Your IR strategy should instead
funds of their business sustainability petween institutions and retail market. Mo
could be in for a hard time gettidgrior tantly, it is invariably the retail investors that f

sourcing to the IR
specialist that
has the expertise
and the investor
and media net-
works

investors or analysts. liquidity boost to an otherwise quiet stock.

Corporate Responsibibiyicate Balance between Profits & Social €

IT seems like a paradox for companies to embrace social responsibility and, at
enhance profitability. Is it a myth that good CSR companies appeal to quality inve:

In all our years of org We believe the competitve markcThe consumer s® |s |
ing investor roadshow: today demands businesses to first ¢ create value and attract investors,
anal yst s ® their consumers, with high rescf)ea mately enriching the valuation of & li;
say we have never henvi r onment —an tcompany. The only caveat is thafitt |
investors asking aboi customeentric CSR tends to perpet be one big cycle before the CSR initi
company®s business®s vi abi hasanyimpacton the profits. ajt

L el'h ®?h bhe h Sustainability. c%o, bﬁfore y?u sign
would rather have pej £ ¢ x (| Cx |- EL x i £ the chegue for | ’
smoking leaf, than ge positioning, or the perception of ‘next CSR initiativg

i . . sure that it capti
hands (investment) bui onegoesppeal to an increasing | P

Wait a minute! Has I your consumers
authority made a mistake in legisl ber of consumers, which in turn then the investor

listed companies to embark on CSR? |a(€s 10 a bigger bottom line. follow.
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Annual Report & AGM Services
All About Communicating The Right Messages

Aquilas Advisory provides clients with clear direction
tion of Annual Report by giving advice on the practice
best practices and by producing distinctive key 1
communicate strategically to the shareholders,Cixaar
man®s Statement, Operat.
Analysis of Results, Corporate Responsibility Rel
Highlights, and Corporate Governance Statement

Our methodology is as follows:

G = G *

+Strategizing with +Disseminating sUndertaking the + Anticipating posshle
management on the investor-focused turnkey project from shareholder queries
optimal investment information through design concept to at the Annual General
positioning the corporate section printing to reinforce Meeting and
of the Annual Report the central theme strategizing on the
{e.g. Chairman's appropriate approach
Statement,
Operations Review)
\ J . J

A%ilas works alongside clients in d¢
S

strategy for AGM that is consistent
key messages in the Annual Report.
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The team at Aquilas-tieptihexperience in servin
than 50 Buisded clients across a broad r
industries and has produced annual reports
- MainBoard PLCs but also many mid and
AquHas offers compjete Companies_

turnkey from Desigh & . : .
Layout to Digital Cdlor This has given us extensive knowledge of th
Proofing, Printing dnd regulatory and legislative landscape and a rea
Deliver ing of how to communicate your investment
Y- corporate performance in a compelling and pers

Aqui l as® team has been helpi
investment public since 2002.

We are experts at developing compelling IR message and imple
fullyintegrated financial communications strategy that will mativat
targeted investor audience.
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